网络市场调查教学大纲

E-marketing Investigation

一、课程基本情况
课程名称：网络市场调查

课程编号：11140230

课程总学时：2周

课程学分：2

课程分类：必修

开课学期：3夏

开课单位：经济管理学院  信息管理与电子商务系

适用专业：电子商务

课程负责人：赵冬梅

二、课程内容简介

网络市场调查是教学过程中的重要环节，课堂教学使学生掌握了丰富的理论知识，而理论与实践的结合，才是培养学生的最终目的。网络市场调查是学生认识新兴经济，了解网络市场的重要途径。通过调查，了解电子商务市场,特别是我国网络经济发展的现状,运用所学的各种网络调查方法收集相关的资料,写出调查报告。

3、 E-marketing Investigation is an important link in the process of teaching, classroom instruction makes students grasp abundant theories and knowledge, but the combination of theory and practice, is the final purpose to cultivate students. E-marketing Investigation is an important way that students recognize and understand the new economics. Through investigations, students can know about the e-commerce market, especially the current situation of network economic development in our country, collect relevant materials by using various kinds of social investigation methods that they grasp and write out survey reports.

4、 各部分教学纲要

实习内容要点、实习天数、实习报告的撰写要求

实习内容要点：

充分利用现有条件，选取某个网络经济中社会关心的热点、难点问题，收集所选问题相关研究资料，利用所学网络等调查的方法，收集实际情况的相关数据。对所收集到的资料进行整理、分析，写出调查报告。

实习天数：

	查阅文献并确定问题
	2天

	编写调研问卷
	1天

	调研
	5天

	整理材料并写实习报告
	2天


实习报告的撰写要求：

报告选题具有较强的现实意义，报告言简意赅，有理有据，方法恰当，术语规范，文句通顺，条理清楚，图表、公式等都要按规范列示，字数5000字左右。成绩评定重点考虑报告的内容、逻辑和格式三个方面。

执笔人：赵冬梅

审定人：赵冬梅
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1. Basic information

Course Name: E-marketing Investigation
Reference ID: 11140230
Credit Hours:2 weeks

Credit Points: 2
Classification: compulsory

Term: 2Summer
Hosted by: Information Management & E-Commerce Department, College of Economics & Management

Major: for all majored in Information Management & E-Commerce Department
Prerequisites: all the major courses of Information management and E-commerce
Lecturer: Dr. Dong-Mei ZHAO 
2. The purpose and requirements of the graduation thesis writing 
E-marketing Investigation is an important link in the process of teaching, classroom instruction makes students grasp abundant theories and knowledge, but the combination of theory and practice, is the final purpose to cultivate students. E-marketing Investigation is an important way that students recognize and understand the new economics. Through investigations, students can know about the e-commerce market, especially the current situation of network economic development in our country, collect relevant materials by using various kinds of social investigation methods that they grasp and write out survey reports.

3. The teaching content and the basic requirements

Practice、time schedule and requests on practice report：
Practice：
Make full use of the existing condition to select hot and difficult economic issues in Internet and E-commerce, research information related to the selected issues, use networks survey methodology, collecting relevant data of the actual situation. Sort and analyze the data collected, and write investigation reports. 
Time schedule：
	Literature review and choose problems
	2 days

	Make investigation chats
	1 days

	Search and Investigate
	5 days

	Study data collected and finish Practice Report
	2 days


Requests on Practice Report：
（1）Topics：with strong relevance of current affairs. 

（2）Content：with concise coherent and decent words, appropriate methods, and reasonable logic. All the figures and equations must be clear and formal. 
（3）Evaluate the results from three aspects of the report-focused content, logic, and format the three aspects of the report. 
（4）The report finished need to be about 5000 words.
Written by Dr. Dong-Mei ZHAO,

Authorized by Dr. Dong-Mei ZHAO.
                                          Revised on November 16, 2009

