电子商务课程教学大纲
E-commerce
1、 课程基本情况
课程名称：电子商务
课程编号：11110930

课程总学时：32 

课程学分：2学分
课程分类：必修
开课学期：3秋
开课单位：经济管理学院电子商务系
适用专业：国际经济与贸易
所需先修课：经济学、管理学、市场营销以及计算机网络基础
课程负责人：王瑞梅
2、 课程内容简介
电子商务是通过公共计算机网络进行商务活动的方式，是网络应用和商务活动的发展方向。它不仅会改变人们的生活和活动方式，更将带来人们思维方式和行为准则的变化，其影响会远远超过技术和商务的本身。电子商务是各种电子技术在商业领域中的应用，电子商务的出现将冲击传统的商务模式，影响传统的商务流程，形成崭新的电子商务运作模式，为传统的市场营销学、管理组织学等赋予新的内涵。
本课程是国际经济与贸易专业的必修课，是一门综合性、交叉性、边缘性学科。通过讲授电子商务的概念、发展历史及其对社会经济的影响，电子商务的发展，电子商务的技术基础，电子商务中的网络营销，电子商务的广告，电子商务的安全与控制方法，电子商务在线支付工具，电子商务应用的开发过程，以及电子商务在世界及我国发展的前景和对策等内容，使学生掌握电子商务的基本概念，了解电子商务发展的基本情况，了解电子商务应用的开发过程和原理，扩展专业知识面，为今后从事相关工作打下坚实的基础。同时，HTML语言的初步讲解，电子商务网站的设计方法，电子商务网站的前台设计，电子商务网站的后台设计，使学生全面了解电子商务网站的设计与实现过程，加强学生在电子商务技术方面的实践能力。
E-commerce, a business activity by means of public computer network, is a trend in internet development and business evolution. Besides casting deep influence on technology and business themselves, it makes greater impacts not only on the human lifestyles and activities, but also on the ways of thinking and the rules of behaviors. As an application of various electronic technologies in business field, E-commerce will impact on the traditional ways of business, engender brand new performance mode of E-commerce, and endow the traditional theories of marketing and business organization with new connotations.

As a compulsory course for undergraduate students of international economics and trade specialty, this course is a comprehensive, multidisplinary and marginal one which systematically introduces fundamental theories, histories and its impacts on social-economy, development, technology foundation, network marketing, advertisement, security control, online payment instrument, developing process of E-commerce, and forecasting of its development in the world and China as well. By studying this course, the students will learn the basic concepts, the development of E-commerce, understand its development and developing procedures and theories, thus they will enlarge their capabilities and visions in specialty and pave their way to future success. At the same time, basic knowledge will be introduced, such as the preliminary HTML language, the front and back ground design of E-commerce Website, etc, to make the students fully understand the design and implementation process of E-commerce Website, and to reinforce the students’ practical capabilities in E-commerce technology.

3、 各部分教学纲要
1 课堂讲授部分教学内容要点、基本要求及学时数（32学时）
第一章教学内容要点。电子商务概述：（1）电子商务概念；（2）电子商务的分类（3）电子商务的主要功能（4）电子商务的作用（5）我国电子商务面临的主要问题（6）电子商务的优点（7）电子商务的应用领域和发展现状。基本要求：理解（1）-（7）。学时数：2学时。
第二章教学内容要点。电子商务基础设施：（1）因特网和电子商务支持网络的基本网络结构（2）在因特网上开展商务活动（3）收发电子邮件的各种协议、跟踪、寻找和验证因特网主机网站的因特网实用程序、因特网的主要应用。基本要求：理解（1）-（2）；掌握（3）。学时数：2学时。
第三章教学内容要点。电子商务安全：（1）电子商务安全的概念（2）电子商务的安全需求（3）电子商务系统安全常用的方法、数字证书、电子商务安全交易标准。基本要求：理解（1）-（2）；掌握（3）。学时数：2学时。
第四章教学内容要点。电子商务信息流、资金流、物流：（1）传统商务的运作内容（2）传统商务的运作流程（3）电子商务流程（4）电子商务的运行模式（5）信息流、资金流、物流。基本要求：了解（1）（2）理解（3）-（5）。学时数：2学时。
第五章教学内容要点。电子商务支付工具：（1）电子商务支付系统概述（2）电子货币和电子钱包（3）电子现金支付方式（4）银行卡支付方式（5）电子支票支付方式（6）智能卡。基本要求：理解（1）-（6）。学时数：2学时。
第六章教学内容要点。网上零售：（1）网上零售的概念（2）网上零售发展的动因（3）网上零售业的战略模型（4）案例。基本要求：了解（4）；理解（1）-（2）；掌握（3）。学时数：2学时。
第七章教学内容要点。网上银行：（1）网上银行的概念（2）网上银行发展的动因（3）网上银行的功能（4）网上银行使用的技术方法（5）网上银行模式（6）网上银行案例。基本要求：了解（6）；理解（1）-（3）；掌握（4）-（5）。学时数：2学时。
第八章教学内容要点。网上广告：（1）网上广告的定义和形式（2）网上广告的作用和特点（3）广告主策划网上广告的模式（4）网上广告提供商的广告管理模式（5）案例分析（搜狐公司）。基本要求：了解（5）；掌握（1）-（4）。学时数：2学时。
第九章教学内容要点。电子商务应用系统的开发：（1）电子商务应用系统开发概念（2）电子商务应用系统可行性分析（3）电子商务应用系统的规划（4）电子商务应用系统的分析（5）电子商务应用系统的设计（6）电子商务系统的实现（7）电子商务系统运行的管理（8）GE、IBM、Microsoft、HP电子商务解决方案。基本要求：了解（1）（8）掌握（2）-（7）。学时数：2学时。
第十章教学内容要点。电子商务发展中的问题：（1）国际电子商务发展的前沿问题；（2）中国电子商务发展的问题及政策建议、案例。基本要求：理解（1）-（2）。学时数：2学时。
第十一章教学内容要点。HTML语言初步：（1）HTML认识；（2）使用文本；（3）使用列表；（4）连接与资源；（5）定制表格；（6）表单与交互性；（7）使用列表。基本要求：掌握（1）-（7）。学时数：3学时。
第十二章教学内容要点。电子商务网站的设计：（1）电子商务网站设计要求与方法；（2）创建电子商务网站的开发环境；（3）电子商务网站的开发技术；（4）网站管理系统设计概述；基本要求：掌握（1）-（4）。学时数：3学时。
第十三章教学内容要点。电子商务网站前台功能设计与实现：（1）网站主页设计；（2）购物管理功能设计；（3）会员管理功能设计；（4）商品展示功能设计；（6）其他功能设计；基本要求：掌握：（1）-（6）。学时数：3学时。
第十四章教学内容要点。网站后台功能设计与实现：（1）后台主页设计；（2）系统用户权限管理（3）商品销售管理；（3）会员管理功能设计；（4）促销快迅管理；（5）其他功能设计；基本要求：掌握（1）-（5）。学时数：3学时。
习题作业安排
每章布置有思考题，增加学生对教学内容的理解与掌握。
4、 使用教材的名称、主编人、出版社、出版时间及版次及主要参考书名称。
教材：
电子商务教程，黄京华，清华大学出版社
主要参考书：
（1） 电子商务，[美]Gray P. Schneider等，成栋等译，机械工业出版社，第四版，2004年8月
（2） 电子商务：变革与演进，[德]Daniel Amor，董兆一等译，机械工业出版社，2003年
（3） 电子商务，成栋主编，东北财经大学出版社，2002年
（4） 电子商务基础教程，姜旭平组编，机械工业出版社
（5） 电子商务概论，方美琪主编，清华大学出版社
（6） 网络营销，李琪主编，长春出版社
（7） 电子商务案例，林丹明编著，中国财政经济出版社
（8） 电子商务案例，龚炳铮主编，东北财经大学出版社
执笔人：王瑞梅
审定人：赵冬梅
                              2009年11月12日修订
E-commerce
1. Basic information

Course code: 11110930
Total teaching hours: __32_, among which______ hours for lectures, ___ hours for experiments, ______hours for on-line teaching.  
Credits: 2 credits
Type of the course: (compulsory or elective): compulsory
Teaching terms: (spring, summer or autumn) : 3 autumn
Owner of the course: (Teaching group, department, college): E-Business of economics and management colleges
Majors applicable: International Economy and Trade
Prerequisites: Economics, management, marketing and computer network infrastructure
Person in charge of the course:  WangRuimei
2. Course description 

    E-commerce, a business activity by means of public computer network, is a trend in internet development and business evolution. Besides casting deep influence on technology and business themselves, it makes greater impacts not only on the human lifestyles and activities, but also on the ways of thinking and the rules of behaviors. As an application of various electronic technologies in business field, E-commerce will impact on the traditional ways of business, engender brand new performance mode of E-commerce, and endow the traditional theories of marketing and business organization with new connotations.

As a compulsory course for undergraduate students of international economics and trade specialty, this course is a comprehensive, multidisplinary and marginal one which systematically introduces fundamental theories, histories and its impacts on social-economy, development, technology foundation, network marketing, advertisement, security control, online payment instrument, developing process of E-commerce, and forecasting of its development in the world and China as well. By studying this course, the students will learn the basic concepts, the development of E-commerce, understand its development and developing procedures and theories, thus they will enlarge their capabilities and visions in specialty and pave their way to future success. At the same time, basic knowledge will be introduced, such as the preliminary HTML language, the front and back ground design of E-commerce Website, etc, to make the students fully understand the design and implementation process of E-commerce Website, and to reinforce the students’ practical capabilities in E-commerce technology.
3. Design of each teaching section

(1) The main contents of each teaching section, basic requirements, and teaching hours 
The main teaching contents of Chapter 1  

Overview of e-commerce: (1)the concepts of e-commerce; (2) the classification of e-commerce (3) The main function of e-commerce (4) the role of e-commerce (5) the main problems of Chinese e-commerce facing (6) the advantages of e-commerce (7) applications and development status of e-commerce. 

Basic requirements: to understand (1) - (7). 

Teaching hours: 2 hours.
The main teaching contents of Chapter 2

Commerce infrastructure: (1) the basic network structure of support network for Internet and e-business (2) carry out the business activities on the Internet (3) Internet utility program including send and receive e-mail protocols, track, identify and verify the Internet host site, the main applications of Internet. 

Basic requirements: to understand (1) - (2); master (3). 

Teaching hours: 2 hours.
The main teaching contents of Chapter 3

E-commerce security: (1) the concept of e-commerce security (2) security needs of e-commerce (3) commonly used methods, digital certificates, secure e-commerce transaction standards of e-commerce system security. 

Basic requirements: to understand (1) - (2); master (3). 

Teaching hours: 2 hours.
The main teaching contents of Chapter 4

E-commerce information flow, capital flow and logistics: (1) the operational elements of the traditional business (2) the operation processes of traditional business (3) e-business processes (4) the operation mode of e-commerce (5) information flow, capital flow, logistics.

Basic requirements: understand the (1) (2) , grasp (3) - (5). 

Teaching hours: 2 hours.
The main teaching contents of Chapter 5

E-commerce payment tools: (1) the overview of e-commerce payment system (2) electronic money and electronic purses (3) e-cash means of payment (4) bank card payment (5) electronic check payment (6) smart cards.

Basic requirements: to understand (1) - (6).

Teaching hours: 2 hours.
The main teaching contents of Chapter 6

Online retail: (1) the concept of online retail (2) the development motivation of online retail (3) strategy model of online retail (4) case. 

Basic requirements: understand the (4); grasp (1) - (2); master (3).

Teaching hours: 2 hours.
The main teaching contents of Chapter 7

Internet Banking: (1) the concept of online banking (2) the development motivation of Internet banking (3) the features of online banking (4) the technical methods used online banking (5) online banking model (6) cases of Internet banking. 

Basic requirements: understand the (6); grasp (1) - (3); master (4) - (5).

Teaching hours: 2 hours.

The main teaching contents of Chapter 8

Online Advertising: (1) Definition and form of online advertising (2) the role and characteristics of online advertising (3) advertising models of advertisers plan Internet advertising (4) advertising management model of online advertising provider (5) Case Study (SOHU ).

Basic requirements: to understand (5); master (1) - (4).

Teaching hours: 2 hours.

The main teaching contents of Chapter 9

The development of E-commerce application system: (1) the development concept of e-commerce application system (2) Feasible analysis of e-business applications (3) the planning of e-commerce application systems (4) analysis of e-commerce application systems (5) design of e-commerce applications system (6) the implementation of e-commerce systems (7) operational management of e-commerce system (8) e-commerce solutions of GE, IBM, Microsoft, HP. 

Basic requirements: understand the (1) (8) master (2) - (7)

Teaching hours: 2 hours.
The main teaching contents of Chapter 10

E-commerce development issues: (1) the cutting-edge issues of international e-commerce development; (2) the issues, policy recommendations and case of Chinese e-commerce development.

Basic requirements: grasp (1) - (2).

Teaching hours: 2 hours.
The main teaching contents of Chapter 11

HTML language initially: (1) HTML knowledge; (2) use the text; (3) use the list; (4) connection and resources; (5) custom forms; (6) forms with interactive; (7) use the list. 

Basic requirements: master (1) - (7).

Teaching hours: 3 hours.
The main teaching contents of Chapter 12

E-commerce website design: (1) the design and methods of e-commerce website; (2) create the development environment of e-commerce website (3) development technology of e-commerce website; (4) the overview of Website Management System design.

Basic requirements: master (1) - (4).

Teaching hours: 3 hours.
The main teaching contents of Chapter 13

Design and implementation of front features of E-commerce website: (1) web page design; (2) shopping management design; (3) members management design; (4) commodity display functional design; (6) other functional design

Basic requirements: master: (1) - (6).

Teaching hours: 3 hours.
The main teaching contents of Chapter 14

The design and implementation of Website back-office functions: (1) back home design; (2) system user rights management (3) sales management; (4) function design for membership management; (5) promotion newsflashes management; (6) Other functional design .

Basic requirements: master (1) - (6).

Teaching hours: 3 hours.

HOMEWORK

There are questions of each chapter, in order to help students understanding and mastering the teaching content.
(2) The contents and requirements of the sections of experiments and internship: 
4. Teaching materials or references: 

Teaching material:

E-commerce tutorial, Huang Jinghua, Tsinghua University Press

Main reference:

[1]
E-commerce, Gray P. Schneider etc. [U.S.], ChengDong etc. translate, China Machine Press, fourth edition, August 2004

[2]
E-business: change and evolution, Daniel Amor [Germany], DongZhaoyi translate, China Machine Press, 2003.

[3]
E-commerce, ChengDong edit, Dongbei University of Finance and Economics Press, 2002

[4]
E-commerce-based tutorial, Jiang Xuping edit , China Machine Press

[5]
Introduction to e-commerce, Fang Meiqi edit, Tsinghua University Press

[6]
Network marketing, Li Qi edit, Changchun Publishing House

[7]
E-commerce cases, Lindan Ming, eds, China Financial and Economic Publishing House

[8]
e-commerce cases, Gong Bingzheng edit, Dongbei University of Finance and Economics Press
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