公共关系学

1、 课程基本情况
课程编号：11111500
课程总学时：40(其中讲课：38，实验2学时)
课程学分：2.5
课程分类：必修           

开课学期：春学期          

开课单位：经济管理学院  工商管理系
适用专业：工商管理（特招）
所需先修课：管理学、市场营销

课程负责人：任金政

2、 课程内容简介
    公共关系学是市场营销专业的专业前沿课程。本课程以运用传播、沟通等手段塑造组织形象为核心，分别对什么是公共关系、为什么搞公共关系、由谁去做公共关系以及怎样去做公共关系等知识进行介绍，并重点就如何做好公共关系进行重点讲授。为此，课程在对公共关系的原理、产生与发展、人员与机构讲授外，将重点对公共关系的信息管理、公共关系的调研、策划、传播、评估、CIS与名牌战略、企业文化建设、公关活动模式、公关礼仪、创造性思维以及CS等内容进行讲授，使学生在理解公共关系基本原理的基础上，重点解决学生如何搞公共关系的问题。

三、各部分教学纲要

（一）课堂讲授部分教学内容要点、基本要求及学时数等(38学时)

第一章    公共关系概述(3学时)

了解公共关系的功能与特征、公共关系与相关学科的关系。理解公共关系的含义、基本问题、研究对象、公共关系的职能。掌握公共关系的定义、公共关系的构成要素。

第二章    公共关系的产生与发展(1学时)

了解公共关系是怎样产生和发展起来的，公共关系的产生和发展分为几个时期及有何异同。理解公共关系产生的条件和历史必然性、规律性，公共关系在中国产生的必然性。掌握公关发展的脉络。

第三章    公共关系人员及机构设置(3学时)

了解公关人员的职业道德准则、公关的机构设置。理解公共关系含义，公关人员所应具备的能力素质以及如何组建和选择公共关系机构。掌握公共关系意识的内容。

第四章    公共关系的信息管理(2学时)

了解什么是信息、信息社会，什么是知识经济，公关信息采集与管理的目的和意义。理解公关信息对公关工作的促进作用、知识经济对公共关系的挑战、公关信息采集的内容和原则。掌握公关信息采集的渠道与方法。

第五章    公共关系调研(4学时)

了解公关调研及评估的意义。理解公关调研的原则、调查的基本程序、评估的程序、各种调查方法的优缺点及取舍原则。掌握各调查方法、撰写调查报告与评估报告。

第六章    公共关系策划 (3学时) 

了解公关策划的含义与价值。理解公关策划的目标系统、策划的原则。掌握公关策划的内容与程序，会运用策划的公式，掌握策划的方法，提高策划的综合能力，掌握文案优化审定及报告书的撰写。

第七章  创造性思维 (3学时)

了解通过练习讨论提高用创造性思维进行公关策划的能力。理解创造性思维的标准与特征。掌握常用的创造性思维方法。

第八章  CIS与名牌战略（4学时）

了解CIS的含义，名牌的含义，品牌、商标、名牌的差异与功能，CIS与CS的关系，CIS的地位与作用。理解名牌战略策划中的品牌战略和三名五度战略、CIS的要素。掌握CIS的要素与设计及整体的CIS导入。

第九章    企业文化（2学时）

了解企业文化的含义、层次、意义和更新。理解企业文化的定位，企业文化建设的内容及方法。掌握企业文化的精髓。

第十章    公共关系传播（5学时）

了解传播的要素及种类、4P与4C的关系。理解公关传播的原则和媒介，整合营销传播。掌握公关传播实施技巧。

第十一章    公共关系模式（2学时）

了解公关战略型模式与战术型模式的区别，模式与创新的关系。理解各种公关活动模式的适用领域。掌握用各种模式开展公关活动的方法。重点讲述危机管理的内容。

第十二章    公共关系专题活动（2学时）

了解公共关系常用的庆典、展销、记者会、赞助、参观等专题活动的特点与适用范围。理解各种公共关系专题活动的价值与区别。掌握策划与组织各种专题活动的方法。

第十三章    公共关系礼仪（4学时）

了解礼仪的含义、地位与作用。理解礼仪的各种原则。掌握礼仪的各种规范，如举止仪态、服饰、交往、宴请和礼宾次序、应聘礼仪等。

（二）实验部分（2学时）
根据学生人数划分小组，每个小组依据公共关系内容做一个公关策划并进行展示，其它小组对汇报内容进行点评和打分，记为平时成绩。
（三）习题作业安排
讲义后的各章均有若干个思考题，要求学生思考练习。    

四、使用教材或主要参考书：（教材名称、主编人、出版社、出版时间及版次）
主要参考书：

熊源伟. 公共关系学（第三版）. 安徽人民出版社，2003

陶应虎，顾晓燕. 公共关系原理与实务. 清华大学出版社，2006

周霄，穆容.新编实用礼仪教程.清华大学出版社，2008

李兴国. 公共关系实用教程. 高等教育出版社，2000
执笔人：

审定人：

                                      年    月    日制定
PUBLIC RELATIONS
1. Basic information

Course code: 111111500
Total teaching hours: 38, among which 38 hours for lectures, 2 hours for experiments.  

Credits: 2.5
Type of the course: compulsory
Teaching terms:  Spring 
Owner of the course: Management of Business Administration’s Department, College of Economics and Management 
Majors applicable:  Management of Business Administration (special students)
Prerequisites:  Management and Marketing 
Person in charge of the course:  Ren Jinzheng
2. Course description 

The Public Relations (PRs) is a required course of the marketing specialty. The core content of this course is image-building organization and introduces vividly and truly the knowledge of “What is PRs? Why to carry on PRs? Who to carry on PRs? How to carry on PRs? And so on.” So, including to introduce the principle, produce and development, personnel, organization of PR’s, the course emphasizes on teach the new contents of information management, investigation, scheme, spread, evaluation, CIS and nameplate tactic, construction of corporation culture, mode of public movement, comity, creationary thought and CS of PR’s. These contents involve in every aspect of up-to-date public relation practice, which takes on scientific, innovative and operable.

3. Design of each teaching section

(1) The main contents of each teaching section, basic requirements, and teaching hours 

Chapter 1 General Instruction of PRs (3 hours)

    Understand the PRs’ function and characteristic; understand the relationship between PRs and other related academics; comprehend the PRs’ definition, basic questions, research subjects and key factors of composed.
Chapter 2 PRs’ Origin and Development (1 hour)

    Know the knowledge about PRs’ origin and development; Understand the development period and key Representative and related cases; Understand how to develop in China; Comprehend the grain of the PRs’ development.  

Chapter 3 PRs’ staff and organization (3 hours)

    Comprehend the public relations meaning,; comprehend PRs staff needing ability and knowledge; understand how to set up the organization o PRs.

Chapter 4 PRs’ information management (2 hours)

    Know the meaning of information, information society and the knowledge economy; know the purpose of PRs’ information collected; understand the PRs’ challenge facing knowledge economy, which information were collected; comprehend the channel and method of collecting PRs’ information.  
Chapter 5 PRs’ investigation (4 hours)

    Know the meaning of PRs’ investigation and valuation. Understand the PR’s basic principle, investigational basic procedure, evaluation procedure and different investigational methods merit and shortcoming. Comprehend the usage of different methods and writing skills of investigation report and evaluate a report.
Chapter 6 PRs’ mastermind (3 hours)

    Know the meaning and the value of PR’s mastermind. Understand the target system and principle of PR’s mastermind. Comprehend the contents and procedure of PR’s mastermind, the formula and skills of mastermind, the method of mastermind, examination and writing skills of PR’s document. Attaint the purpose of improving the comprehensive ability of mastermind.

Chapter 7 Creation methods (3 hours)

    Know the importance of using creation methods into PR’s mastermind. Understand the standard and characteristic of creation methods. Comprehend the general creation methods.
Chapter 8 CIS and known brand strategy (4 hours)

    Know the meaning of CIS and known brand, the difference and function of brand, trademark and known brand, the relation between CIS and CS. Understand the known brand strategy, three known and five degree strategy and CIS elements about mastermind of known brand strategy. Comprehend the elements and designation of CIS and its ducting.
Chapter 9 Corporate culture (2 hour)

    Know the meaning, layer sense and renewal of corporate culture. Understand the orientation of corporate culture and the methods and content of corporate culture construction. Comprehend the essence of corporate culture.
Chapter 10 PR’s communication (5 learn hour)

    Know the elements and kinds of communication and the relation between 4P and 4C. Understand the principle and medium of PR’s communication and know the content of integrated marketing communication. Comprehend the usage skills of PR’s communication.
Chapter 11 PR’S mode (2 hours)
    Know the difference between PR’s strategy mode and tactics mode, the relation between the mode and creation. Understand the suitable field of different PR’s mode. Comprehend the methods of using PR’s mode to implement PR’s activity, especially the content of PR’s crisis management.
Chapter 12 PR’s special activity(2 hours)

    Known the characteristic and suitable field of PR’s special activity, such as celebration, exhibition, news conference, sponsor, visiting etc. Understand the value and difference among all kinds of PR’s special activity. Comprehend the mastermind and organization methods of different PR’s special activity.
Chapter 13 PR’s rite (4 hours)

    Know the meaning, status and function of rite. Understand various principle of rite. Comprehend various criterions of rite, such as the behavior manner, dress, intercourse, guest order and interview rite etc.
(2) The contents and requirements of the sections of experiments and internship (2 hours): 

Divide the student into different groups and each group should present a lecture according to the PR’s content. While presentation, others give a score and appraisal based on exhibition, and the result is the important proportion of final score.  
4. Teaching materials or references: 

Xiong Yuanwei. Public relations (3rd edition). Anhui people’s press, 2003.

Tao Yinghu, Gu Xiaoyan. The theory and practice of public relations. Qinghua university press, 2006
Zhou Xie, Mu Rong. The newly practicality rite course. Qinghua university press, 2008.
Li Xingguo. The practicality course of public relations. Higer education press, 2000.
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