信用管理学
1、 课程基本情况
课程编号：11131742
课程总学时：32(其中讲课：30，实验2学时)
课程学分：2
课程分类：选修）           

开课学期：春          
开课单位：经济管理学院  工商管理系

适用专业：学院各专业
所需先修课：货币银行学、财务管理
课程负责人：任金政
2、 课程内容简介（包括课程性质、任务、主要内容、重点及深度等，字数约300-500字）

本课程是面向经济管理学院大工商管理类本科生开设的专业选修课，主要任务是讲授信用管理方面的知识（尤其是消费信贷信用风险管理的前沿知识）并培养学生的诚信意识。本课程的主要内容包括三部分：一是信用管理的基本内容，分别介绍信用、信用管理以及国家信用管理体系的相关内容和基本概念，信用管理体系主体的业务性质及相应的数据、法律征信环境，以及我国的信用管理现状；二是信用风险的识别和评估，分别介绍信用风险产生的成因、消费信贷类和工商企业类贷款的评估方法、企业和个人信用管理的内容及重点；三是信用风险管理的处理方法，分别介绍不同类型的处理方法及其适用性、贷款出售的具体含义及模式选择、信用衍生工具的运用等。
三、各部分教学纲要

1、课堂讲授部分教学内容要点、基本要求及学时数等。

第一章    信用与信用管理 (2学时)

本章介绍信用的产生、发展及含义，信用与经济增长的关系，各种与信用相关的活动，并对信用活动的类型以及信用管理学科的发展进行介绍。重点对信用的含义和信用活动的类型进行讲授。

第二章    信用体系与信用环境(2学时)

本章介绍国家信用体系的含义及功能意义，信用管理体系所需的法律环境（尤其是美国和欧洲）和我国的信用立法现状，信用体系所需的数据环境、征信模式和我国的征信现状，信用管理的程序等内容。重点对信用的法律和数据环境进行讲授。

第三章    信用风险的成因识别(4学时)

本章讲授信用风险的含义、产生的理论及实践原因，并以消费信贷信用风险为例，对信用风险的具体表现、分类、产生原因、理性违约模型等内容做介绍。

第四章   个人贷款的信用管理(4学时)

本章讲授个人贷款的内涵，不同类型个贷（住房、汽车、信用卡等）的受理和调查、审查和审批、贷后管理等内容，并就个人办理信用卡业务、助学贷款业务、汽车和房贷业务的关键程序进行讲授。

第五章    消费信贷类信用风险的评估（4学时）

本章介绍消费信贷信用风险评估的发展历程、统计学和运筹学评估模型及当前信用风险评估的前沿知识，以及消费贷款监控过程中的行为评分模型。重点对评估方法及其适用性进行讲授。

第六章    工商企业类贷款的信用风险管理(6学时)

本章介绍商业银行对工商企业类贷款的授信管理机制、统一授信管理、客户评级的定性和定量模型、以及新巴赛尔资本协议中的信用风险管理规定等内容。重点是对客户评级的定量模型和新巴赛尔资本协议规定进行讲授。

第七章    商业企业信用管理（4学时）

本章介绍商业企业的信用管理内容，如交易前的调查、客户的分析、信用销售政策、应收账款管理策略等，并重点介绍企业的闭合信用管理模型。

第八章    信用风险处理方法（4学时）

本章介绍信用风险处理中的风险预防、风险规避、风险分散、风险转嫁、风险抑制、风险补偿等方法及其适用性，并重点对信用转嫁中信用互换、信用期权、以及贷款证券化的含义和模式选择进行讲授。
2、实验、实习部分教学内容与要求：

根据学生人数划分小组，每个小组依据信用管理内容做一个社会调查并进行展示，其它小组对汇报内容进行点评和打分，记为平时成绩。
四、使用教材或主要参考书：（教材名称、主编人、出版社、出版时间及版次）
朱毅峰.信用管理学. 中国人民大学出版社，2003

朱毅峰.银行信用风险管理. 中国人民大学出版社，2006

任金政.消费信贷信用风险管理. 博士论文，2006

中国银行业从业人员资格认证办公室.《公司信贷 》与《个人贷款》，中国金融出版社，2009
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Credit Management
1. Basic information

Course code: 11131742
Total teaching hours: 32 among which 30 hours for lectures, 2 hours for experiments  

Credits: 2
Type of the course: elective
Teaching terms: spring 

Owner of the course: Management of Business and Administration Department, College of Economics and Management 
Majors applicable:  management sort and economics sort
Prerequisites: monetary and bank, finance management 
Person in charge of the course:  Ren Jinzheng
2. Course description 

The Credit Management (CM) is an elective of the big business administration specialty. The main task of this course is teaching the credit management knowledge，especially the credit risk management knowledge of consumer credit, and teaching the student’s credit consciousness. The CM includes three aspects: the first is the CM’s basic content including credit, credit management, national credit management system and its composing, credit law, credit data and our country’s CM; the second is to identify and evaluate credit risk including its cause, evaluating model and corporate’s CM and personal’s CM; the third is credit risk management tactic including the different measures and credit derivatives.

3. Design of each teaching section

(1) The main contents of each teaching section, basic requirements, and teaching hours 

Chapter 1 Credit and Credit Management (2 hours)

This chapter will introduce the origin, development and meaning of credit, the relation between credit and economic increasing, all of activity related with credit and its type and the credit management subject. The key contents are the meaning of credit and the type of credit activity.
Chapter 2 Credit System and Environment (2 hours)
This chapter will explain the meaning and function of national credit system, the law environment needed by credit system such as American and Europe and the actuality of our national law of credit, data environment and credit exchange mode and the actuality of our national credit exchange, and the procedure of credit management, etc. The key contents are the law of credit and data exchange environment.
Chapter 3 Identifying the Reason of Credit Risk (4 hours)

This chapter will explain the meaning of credit risk and the theoretic and practical reason of credit risk occurring and analyze the content including the idiographic exhibition, sorting, reason and rational default model of credit risk based on the consumer credit risk.
Chapter 4 Credit Management of Personal Loan (4 hours)

This chapter will introduce the meaning of personal loan and explain receiving, investigation, examination, authorizing and management after lending of different kinds of personal loan including mortgage loan, car loan and credit card etc. The key content is the procedure of credit card operation, student loan operation, car loan operation and mortgage loan operation. 
Chapter 5 How to Appraise the Consumer’s Credit Risk (4 hours)
This chapter will explain the developing course of consumer’s credit risk assessment and the former knowledge including statistics, operation research and human intelligent methods etc. Furthermore, behavior scoring mode will be analyzed when loaner supervises the payment. The key contents are the appraising methods and their suitable environment.
Chapter 6 Credit Management of Industry and Business Company Loan (6 hours)

This chapter will explain the content including how to authorize credit to the client, how to keep the confirm credit line, how to appraise the client credit risk and the rules of new basel capital deliberation. The key contents are the appraising model and the rules from new base capital deliberation. 
Chapter 7 Commercial Credit Management (4 hours)

This chapter will introduce commercial credit management’s content, such as investigation before dealing, consumer analyzing, credit sale’s policy, management’s measure of account receivable. The key content is the model of circling credit management. 
Chapter 8 Disposal Methods of Credit Risk Management (4 hours)

This chapter will explain the risk forecasting, risk avoiding, risk spreading, risk transferring, risk controlling, and risk compensating and their suitable environment. The key contents are some newer methods including credit interchange, credit option, and credit derivatives. 

(2) The contents and requirements of the sections of experiments and internship: 

Divide the student into different groups and each group should present a lecture according to the CM’s content. While presentation, others give a score and appraisal based on exhibition, and the result is the important proportion of final score.

4. Teaching materials or references: 

Zhu Yifeng. Credit Management. Chinese people’s university press, 2003
Zhu Yifeng. Credit Risk Management of Bank. Chinese people’s university press, 2006

Ren Jinzheng. Consumer’s credit risk management. Doctor Paper, 2006
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