
Information Economics
1.Basic information
Course name：Information Economics
Course total hours：32;  Lecture：30 hours

Course credits：2
Course classification：elective
Course semester：3 Autumn
Course units：Department of Information Management and E-Commerce
Professional：Economic specialty，Management specialty
First required courses：The economics principle，Advance Mathematics
Curriculum director：Chen Liming
2.Content abstract

Economics of Information is the economics of research on the economic issues where information is in the leading position. The subject has not developed its clear definition and its theory is on the dynamic development. The course is taught for senior students of College of Economic Management, and focuses at the incentive theory of asymmetric information economics.

Neo-classic economics assume the symmetric information but was changed after the professor Aklorf of University of California, Berkley, who creatively use asymmetric information to research market and bring great development for economic of information. Economic of asymmetric information bring a exotic perspective for the analysis and consideration of economic phenomena, when the symmetric information work as a benchmark for us to learn the effect of asymmetric information to efficiency. Economic of asymmetric information is the important topic in the course and include reverse selection, signaling model, moral hazard and principal-agent theory, incentive mechanism design, etc.

3.Teaching outline

Classroom teaching content points, basic requirements and required hours

（total: 32 hours）
Chapter  1    Information economics overview (3 hours)

Understand the uncertainty and information economics, familiar with information economics phenomenon in the life, know about the brief history of information economics. Lead students to rethink some basic questions of information economics.

Chapter  2    Basic form of market information (1 hour)

Distinguish the basic form of market information, including complete information and incomplete information, public information and private information, symmetric information and asymmetric information, etc.

Chapter  3    Basic knowledge of game theory (6 hours)

Grasp the basic concept of game theory, strategic decisions, complete information static game, incomplete information static game and dynamic game, etc. Comprehend the related knowledge points through the classroom case analysis and discussions.
Chapter  4    Adverse selection (4 hours)

Understand the principle of adverse selection in the used-car market, such as those problems in the labor market, the merchandise sales market, insurance market and、credit market，etc.. Put forth the solutions of adverse selection. Comprehend the related knowledge points through the classroom case analysis and discussions.
Chapter  5   Signaling and screening (5 hours)

Understand the principles of market signal, signaling in the labor market, some problems of screening. Comprehend the related knowledge points through the classroom case analysis and discussions.
Chapter  6    Moral hazard (5 hours)

Modeling of the principal-agent and moral hazard problem. Comprehend the related knowledge points through the classroom case analysis and discussions.
Mid-term examination (2 hours)

The aim of this test is to promote the student digest and absorb the knowledge points, to inspect and enhance the effect of teaching and learning.

Chapter  7    Incentive mechanism design (6 hours)

The principal-agent theory and incentive mechanism，the incentive mechanism of government policy，analysis of free-rider phenomenon. Comprehend the related knowledge points through the classroom case analysis and discussions.
Homework arrangement

Students are required to complete discussion topics of each chapter and the case homework through group work, and to submit class paper as a course of learning outcomes.

4.Teaching material and main reference books

Textbooks: 《Information and Incentive Economics》，Chen Zhao，Shanghai：Shanghai San-lian Bookstore/Shanghai People Press，2005。
Main reference books: 《Game Theory and Information Economics》，Zhang Weiying，Shanghai：Shanghai San-lian Bookstore/Shanghai People Press，2004；《Information Economics》，Chen Ruihua，Tianjin：Nan-kai University Press，2003；《Information Economics》，Wu Jiapei etc.，Beijing：Higher Education Press，2002。

