电子商务导论课程教学大纲

E-commerce introduction
一、课程基本情况

课程名称：电子商务导论

课程编号：11111460

课程总学时：48讲课：42 上机： 6 

课程学分：3学分

课程分类： 必修 

开课学期： 2秋

开课单位： 经济管理学院 电子商务系

适用专业： 各类专业

所需先修课：经济学、管理学、市场营销以及计算机网络基础

课程负责人：赵冬梅

二、课程内容简介
本课程是一门综合性,交叉性,边缘性课程,它以理论与案例集合的方式系统地介绍电子商务的基本理论、基本知识、基本技术、基本应用和法规等内容.它体现着新兴电子商务专业的基本特征和特点,勾画出电子商务专业的基本框架和轮廓,为后继相关专业的工作和学习打下一定的基础和给出必要的线索.

The course is a comprehensive, multidisciplinary and frontline one which systematically introduces the basic theories, knowledge, skills, applications and rules involved in E-business. It represents the fundamental features and outlines (frameworks) of E-business, and provides the necessary clues and fundamentals to the related majors and course.
三、各部分教学纲要

1、课堂讲授部分教学内容要点、基本要求及学时数等(48学时)

第1章 绪论（2学时）

介绍什么是电子商务、为什么学习电子商务和怎样学习电子商务。要求学生明确学习目的和学习方法。

第2章 电子商务发展现状（4学时）

内容包括电子商务与互联网、电子商务的发展、电子商务的内涵、农业电子商务的潜在利益、互联网在农业领域的应用、农业电子商务的问题以及中小企业介入电子商务等等。要求学生把握目前电子商务的发展动态。

第3章 网络营销和网络广告（6学时）

内容包括网络营销的基本知识、网络营销的发展、网络营销六大策略、网络营销的类型以及网络广告等。要求学生掌握网络营销和网络广告的特点。

第4章 企业电子商务（10学时）

内容包括企业电子商务的涵义、电子商务的应用功能、企业电子商务的应用类型、企业介入电子商务的优势、中小企业介入电子商务、企业电子商务的开发等，要求学生掌握企业电子商务的规划以及设计开发方法。

第5章 电子支付（4学时）

内容包括电子支付的概念与特征、电子支付的发展历程和要求、电子支付工具等。要求学生掌握典型的电子支付手段。

第6章 电子商务与物流（4学时）

内容主要包括物流的概念与发展以及电子商务物流模式等。要求学生理解电子商务时代对物流的要求。

第7章 电子商务安全（4学时）

内容包括电子商务安全的概念、电子商务安全的要求以及电子商务安全的技术等。

第8章 电子商务法律问题（4学时）

内容包括电子合同、电子税收以及版权问题等。要求学生了解电子商务发展对法律的要求以及目前状况。

第9章 电子商务经济学问题（4学时）

内容包括数字产品以及价格离散等经济分析。要求学生理解电子商务市场中经济学现象的变化，学会用经济学的角度分析电子商务市场中呈现的新现象。

2.上机实验（6学时）

实验名称：电子商务模拟。

实验类型：综合。

内容提要：本系统采用畅想电子商务模拟软件，该系统包括实验和考试两个组成部分，每部分都分为B2C和B2B和C2C三大板块。在实验系统中，B2C板块需要实验者2人一组，分别扮演个人消费者和商家，B2B板块需要实验者3人一组，分别扮演商场、生产企业和物流公司，C2C板块无需分组，每个实验者都扮演个人消费者这一角色，三大板块还都分别含有一个自我测试实验。在考试系统中，需要被试者在三大板块中独立完成所有角色的扮演，以步骤得分反映被试者对流程完整性的把握，以时间奖励分反映被试者对流程操作的熟练程度。

实验室不开放。

习题作业安排：

    学生要在整个学习过程中完成一次大作业。根据学生兴趣和课程要求，在课程开始确定课程的结课作业的题目，该题目由学生自动结合成小组完成，题目完成需要经过调研、分析以及总结等步骤。在课堂上对题目的选择、中间完成情况给予检查和指导，并进行结题答辩。

1、  使用教材的名称、主编人、出版社、出版时间及版次及主要参考书名称。

1. 课程教材：自编讲义

2. 参考教材

· 电子商务——管理视角（影印版），lEfraim Turban，Jae Lee，David King，H. Michael Chung，高等教育出版社，Pearson Education 2001年，2004年印刷

· 电子商务，[美]Gray P. Schneider等，成栋等译，机械工业出版社，第四版，2004年8月

· 电子商务：变革与演进，[德]Daniel Amor，董兆一等译，机械工业出版社，2003年

· 电子商务，成栋主编，东北财经大学出版社，2002年

执笔人：赵冬梅

审定人：赵冬每
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E-commerce Introduction
1. Basic information

Course Name: E-commerce Introduction
Reference ID: 11111460
Credit Hours: Total-48 with Theory-42, Practise-6
Credit Points: 3
Classification: compulsory

Term: Autumn
Hosted by: Information Management & E-Commerce Department, College of Economics & Management

Major: for all majors in Economics and Management
Prerequisites: Economic、Management、Marketing and Computer Network theory.
Lecturer: Dr. Dong-Mei ZHAO 
2. The purpose and requirements of the E-commerce Introduction
The course is a comprehensive, multidisciplinary and frontline one which systematically introduces the basic theories, knowledge, skills, applications and rules involved in E-business. It represents the fundamental features and outlines (frameworks) of E-business, and provides the necessary clues and fundamentals to the related majors and course.
3. Teaching methods and requirements
The graduation Thesis should be completed under the guidance of instructors. The instructor would be serious and responsible, strict. Students must follow their instructors’ requirements, but also should play to their initiative and creativity, complete the graduation thesis in high quality way.

4. The teaching content and the basic requirements

（1）Contents, Points, Requests and credit hours (48 credit hours)

Chapter 1 Introduction（2 credit hours）
Contents：Introduction of E-commerce，why and how to study E-commerce. Let students know the purpose and methods of learning E-commerce. 
Chapter 2 Contemporary Development of E-Commerce（4 credit hours）
Contents：E-commerce and network, development of E-commerce, content of E-commerce, Agricultural E-commerce, applications of networks in agriculture, problems in agricultural E-commerce, and E-commerce in small businesses. Students need to understand the development of E-commerce. 
Chapter 3 E-Marketing and Online Advertising（6 credit hours）
Contents：Basic knowledge of E-marketing, development of E-marketing, six strategies of E-marketing, types of E-marketing and online advertising. Requires students to master the characteristics of E-marketing and online advertising. 
Chapter 4 Enterprises E-commerce （10 credit hours）
Contents：Meaning of enterprise E-commerce, E-commerce applications, enterprise E-commerce application types, advantages of enterprises involved in E-commerce, such as small and medium enterprises involved in e-commerce and enterprise e-commerce development. Require students to master planning and design of enterprise e-commerce development method. 
Chapter 5 Electronic Payment（4 credit hours）
Contents：Concepts and features of electronic payments, electronic payment history and requirements, electronic means of payment. Require students to master typical electronic payment means.

Chapter 6 E-commerce and Logistics（4 credit hours）
Contents：Concept and development of Logistics, E-commerce logistics. Require students to understand the requirements of E-commerce on logistics.
Chapter 7 E-commerce Security（4 credit hours）
Contents：Concept of E-commerce security, E-commerce security requirements and e-commerce security technology.
Chapter 8 Legal Issues in E-commerce（4 credit hours）
Contents：Electronic contracts, electronic tax, copyright problems. Require students to understand the legal requirements in e-commerce and current situations.
Chapter 9 Economics in E-commerce（4 credit hours）
Contents：Digital product, price discrete, economic analysis. Require students to understand changes in of economics in E-commerce market, learn to use the economic perspective to analyze new phenomena in E-commerce market.
Practise（6 credit hours）
Name：E-commerce Simulation
Type：Integrated
Contents：This system using fantasy e-business simulation software, include two components- experimental and test, and each section divided into B2B and B2C and C2C three plates. In experimental systems, B2C experimental 2 votes needed a set of plates, respectively playing individual consumers and businesses, B2B sector needs to experiment 3 students per group, respectively, play arcades, production companies and logistics company, C2C plate without grouping, each experimenter was played individual consumers that role, the three major sections each contain a self test. In examination system that needs to be independently among participants in the three major groups in all the roles played, steps scores reflect the subjects on the integrity of the process to grasp, to time bonus points reflect the subjects were on the proficiency in process operation. 
After class works：
Students throughout the learning process to complete a case. Students determine the case to finish with their own interests and course requirements to start the program, the subject automatically integrated into the group by the students to complete, the topic needs to go through steps such as research, analysis and summary. In class on the topic selection, inspection and guidance completes the situation in the Middle, and final reports in reply.
5. Teaching material and References.

（1）Teaching material：own lecture notes
（2）References：
Electronic-Commerce, A Managerial Perspective，Efraim Turban，Jae Lee，David King，H. Michael Chung，Higher Education Press，Pearson Education 2001，pressed in 2004 
Electronic-Commerce，[America]Gray P. Schneider, etc.，translated by Dong CHEN, etc.，China Machine Press，4th Edition，August, 2004

Electronic-Commerce-Revolution and Evolution，[Germany]Daniel Amor，translated by Zhaoyi Dong, etc.，China Machine Press，2003

Electronic-Commerce，Dong CHEN，Dongbei University of Finance & Economics Press，2002
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