Social Psychology
1. Basic information

Course code: 12113330

Total teaching hours:  40  , among which  40 hours for lectures,  8  hours for experiments  
Credits: 3.0

Type of the course: Compulsory 
Teaching terms: Autumn 
Owner of the course: Department of Sociology, College of Humanities and Development Studies 
Majors applicable: Sociology
Prerequisites: 

Person in charge of the course: Wu Huifang

2. Course description 

As a required course for students majoring in sociology, it aims to introduce to students the basic research methodologies and theories of social psychology in a systematic way. With the implementation of research practice, students will learn how to apply the knowledge learned in this class to analyze life and people around them. The most important thing is that students will set up a good knowledge basis for their further study in sociology. In particular, the course will enhance students’ capacity in analyzing and understanding human behavior. 

The course introduces mainly research methodologies of social psychology, basic concepts and theories of social perception, social motives and behavior, attitudes and behavior, collective behavior and etc. Classical case studies will be presented to students thus to improve their understanding about theories. Meanwhile, social practice is designed for students, which is a mini research in social psychology and aims to enhance their skills of applying theories and methodologies of social psychology.

3. Design of each teaching section
3.1 Contents of lecturing 

Chapter 1: Introduction to social psychology (6 hours)

It mainly introduces the history of social psychology and its development in USA, Asia and China. The other focus is the introduction of research objects of this science.


Chapter 2: Research Methodologies (4 hours)

It introduces the levels and procedures of social psychological studies, main research tools and the ethic disputes/debates on its methodologies.


Chapter 3: Social Perception (8hours)

Three basic parts of social perception will be covered in this chapter: social cognition, social impression and social attribution. In the first part, self-perception and self-awareness is the focus; in the third part, several classical theories will be introduced. Rich cases and classical research experiments will be introduced to students.


Chapter 4: Social behavior and social motivations (8 hours)

Through explaining the 3 main schools of social motivation theories, students will learn about the formation mechanisms of social motivation, the connections between social motivation and social behaviors. Besides, they will also know about altruism and attacking motivations.

 
Chapter 5: Social Attitude (6 hours)
This chapter includes the basic concepts, formation and changes of social attitudes. Influential factors on social attitudes changes will also be covered. The more important part is the connection between attitudes and actions, or to say, the functions of attitudes.


Chapter 6: Interpersonal relationship and communications (4 hours)

On one hand, the inter-dependency theories, social exchanges and some Chinese theories on interpersonal relationship will be introduced, together with some basic principles in interpersonal relationship; on the other hand, theories and cases of interpersonal communications will also be covered.


Chapter 7: Social group and group behavior (4 hours)

Effects, effectiveness, group decision making will be introduced in this chapter. Meanwhile, some classical researches on group behavior will also be introduced to students so as to stimulate discussions and reflections. 

3.2 Basic requirements for research practices.

A research practice is designed for students, which occupies 8 hours of work. Students are required to form different groups with 4 to 6 people, and choose one topic by themselves in social psychology. They shall design the research by themselves by applying all what they have learned from the lectures. During the process, the designated lecturer is responsible to provide directions and consultancy through group discussions. In the end, student groups will present the research report in the class. The research practice performance will occupy 20% of the general performance marks. 
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