(附件2：教学大纲格式)
商务实践
1、 课程基本情况
课程编号：

课程总学时：16学时，实习16学时

课程学分：1
课程分类：必修           

开课学期：夏          
开课单位：人文与发展学院外语系    
适用专业：英语专业
所需先修课：英语专业所有课程
课程负责人：李梅
2、 课程内容简介
商务实践活动在亦庄经济开发区荣京东街9号的可口可乐公司。该公司实际上是可口可乐灌装厂，目前共有两条生产线，负责生产整个北京市场需要的可口可乐。活动内容主要参观了灌装可乐的生产流水线作业和工厂内部的小型博物馆。灌装可乐的生产流水线包括瓶装可乐和罐装可乐，流程包括洗瓶、灌装、压盖、包装等环节，每秒钟以几十瓶甚至上百罐的速度产出市面上销售的可口可乐。而位于工厂内部的博物馆面积不大，但内容齐全，从可口可乐的发明、改进到后期的发展壮大历史面面俱到、叙述详尽。该实践活动从可口可乐公司在企业文化、产品质量以及广告宣传三个方面进行，而这三个方面正是几百年来可口可乐公司经久不衰的关键。学生们感受到一个世界品牌成长与发展的艰辛与不易，更加了解到正是可口可乐公司对企业文化、产品质量和广告宣传的坚持使得可口可乐成为了一种世界风行的生活方式，而非简单的饮料制品。
三、各部分教学纲要

1、课堂讲授部分教学内容要点、基本要求及学时数等。
2、实验、实习部分教学内容与要求：(各实验名称、实验类型（演示/验证/综合/设计）、学时数、内容提要、实验室是否开放；实习内容要点、实习天数、实习报告的撰写要求等。)
四、使用教材或主要参考书：（教材名称、主编人、出版社、出版时间及版次）
执笔人：李梅
审定人：

                                   2011年11月28日制定
Business Internship
1. Basic information

Course code: 
Total teaching hours: 16 hours_, among which_16_ hours for internship  
Credits: 1
Type of the course: compulsory 
Teaching terms: summer 
Owner of the course: Foreign Languages Department, College of Humanities and Development
Majors applicable:  English Majors
Prerequisites: all courses related to Business
Person in charge of the course:  Li Mei
2. Course description 

    The business intership has been conducted in Coca-Cola Company in No.9 Rongjing East Street, Yi Zhuang Economic Development Zone. The company is actually a Coca-Cola bottling plant which is responsible for the market share in entire Beijing, with two current production lines. In the activity visits the Coke bottling plant operations and production lines within a small-sized museum. Coke bottling production line, including bottled Coke and Coke cans, is comprised of washing, filling, capping, packaging and the rest. The line produces dozens of bottles even hundreds of cans per second, which are merchandised in the market. The museum occupies in a small premise in the factory, but the content is complete. The museum exhibits from Coca-Cola’s inventions, improvements to the growth and development of the later phase. The history of Coca-Cola is depicted in an exhaustive and detailed way. The intership focus on three aspects: corporate culture, product quality and advertising, which are the very critical factors that make Coca-Cola forever famous in centuries. During the intership, students could feel the growth of a global brand and its troubles and trials in development. Thus, they may be aware that just insisting on corporate culture, product quality and advertising make Coca-Cola become a popular way of life around the world, rather than a simple beverage product. 
3. Design of each teaching section

(1) The main contents of each teaching section, basic requirements, and teaching hours 
(2) The contents and requirements of the sections of experiments and internship: 
4. Teaching materials or references: 
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