Sociology of Religion and Qualitative Research
1. Basic information

Course code: 12132450
Total teaching hours:  36  , among which  36   hours for lectures
Credits: 2.5
Type of the course: compulsory 
Teaching terms: autumn 
Owner of the course: College of Humanity and Development, Department of Sociology
Majors applicable: Sociology
Person in charge of the course: Zheng Hong’e

2. Course description 

This is a compulsory course for undergraduate students in Sociology. This course is designed to provide students with the skills and understanding necessary to analyze various consumption phenomena and problems from the perspective of Sociology. Students are expected to know about the emergency and development history of Sociology of Consumption in general and its development in China specifically; to understand various consumption problems and their phenomena; to know well about the characteristics of Consumer society in China from the view of Sociology, such as the change of consumption concept and consuming behavior etc of Chinese citizens.; to understand how to study the consumption phenomena by the quantitative and qualitative methods.
3. Design of each teaching section

The main contents of each teaching section, basic requirements, and teaching hours.

Introduction: Consumption Sociology Theories and Theorists (4 hours)
Lesson 1: Social Development in the view of Consumption (2 hours) 

Lesson 2:  Consumption Theories and Consumption Cultures (4 hours)
Lesson 3:  Fashion and Fashion in China (2 hours)
Lesson 4:  Luxurious Items and the Development of Luxurious Items in China  (2 hours)
Lesson 5: Consumption and Social Organization (4 hours)

Lesson 6: Consumption and Social Problems(4 hours)
Lesson 7: the Quantitative Methods in the Consumption Research (4 hours)
Lesson 8: Documentary Research Method in the Consumption Research (4 hours)
Lesson 9:  the Qualitative Methods in the Consumption Research (4 hours)
Lesson 10: Personal Life History (2 hours)
4. Teaching materials or references: 

（1）Wang Ning.2001. Consumption Sociology. An analytical View. Press of Social Science literature
(2) Baudrillard,2006. Consumption Society, Press of Nan Jing University
(3) Deborah Davis,2006, The consumer revolution in urban China, Press of Social Science literature
(4)Luo Gang,2003, Consumption Culture Textbook. Press of Chinese Social Science
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