中国农业大学教学大纲

课程名称：旅游英语翻译
                   
1、 课程基本情况
课程编号：？
课程总学时：32学时
课程学分：2学分
课程分类：选修           
开课学期： 秋季          
开课单位：人文与发展学院外语系    
适用专业：英语本科
所需先修课：翻译理论，英汉翻译，汉英翻译
课程负责人：王志芳

2、 课程内容简介（包括课程性质、任务、主要内容、重点及深度等，字数约300-500字）
本课程为英语本科翻译专业选修课。主要任务是在全球化语境下学习旅游英语的跨文化交际特征，了解旅游翻译的目的及旅游翻译的特点，掌握旅游文本翻译的原则、方法和技巧。为实现上述教学目标，本课程从培养合格的旅游翻译人才出发，在保持优良的传统翻译观的同时，积极引入全球化（旅游）翻译观，将“以旅游者为本”（Tourist Orientation）的国际先进管理思想运用于旅游翻译中。主要教学内容包括旅游翻译的原则和方法、旅游翻译技巧、旅游文本翻译、和旅游翻译综合实训四个部分。在教学过程中，要求学生结合旅游专业知识的学习，通过对最常见的旅游文本， 如旅游宣传手册、旅游标示语等文本的分析，研究旅游文本的总体特点、了解翻译的目的、学习掌握旅游翻译的原则、译者素质、旅游翻译常用技巧，并对旅游文本用词、句式、时态和语态、修辞、专有名词等诸多问题进行探讨，从而掌握旅游文本英译汉、汉译英的专业知识，培养旅游翻译的专业素质、学养和能力，以及目标语言写作的能力。本课程为英语本科（翻译方向）的学生专业选修课，可为学生在旅游翻译方面的职业发展和深造打下坚实的专业基础。  


三、各部分教学纲要
1、课堂讲授部分教学内容要点、基本要求及学时数等。
课程共32学时，16周，每周2学时。总体教学内容分4个部分：旅游翻译原则和方法，旅游翻译技巧，旅游文本翻译，旅游翻译综训。每部分含4讲，每讲由热身练习，旅游翻译理论与方法，旅游翻译实训三个模块组成。具体教学安排如下：
第1-4周，旅游翻译原则和方法，包括：
第1讲 旅游英语翻译总论： 重点探讨旅游英语翻译的目的、旅游英语翻译的界定、旅游文本的语言特点概述、旅游文本翻译的总体原则、旅游文本翻译对译者素质的要求， 以及本课程的教学安排和考核方法。 要求学生了解全球语境下的旅游英语翻译的目的、特点、原则和对译者的要求。2学时。
第2讲：全球化语境下的旅游翻译： 翻译与全球化，全球化翻译观，全球化与旅游、文化、翻译的关系，全球化语境下旅游翻译的特点。2学时
第3讲：；旅游英语文本翻译的要点、标准、过程。要求学生了解旅游英语翻译的特点，及一般翻译过程。2学时。
第4讲：旅游文本翻译策略：应用翻译三原则（达旨、循归、共喻），旅游英语的语言特点总论（旅游英语文本的用词、句法和其他特点），旅游翻译的策略总结（直译、直译加注释、增译、省略、释义、归化）。要求学生掌握旅游文本语言特点及其翻译原则和策略。2学时。
第5-8周，旅游翻译技巧，包括：
第5讲：旅游翻译技巧（一）：归化、约定俗成、异化、增译、加注、回译、颜色词翻译、合并、补偿、词类调整及转换。含热身练习，技巧讲解，旅游文本翻译练习，2学时。
第6讲：旅游翻译技巧 （二）：措词、分译、名从主人、四字格翻译、概略化、杂合化、形合、信息重组、插入、词序调整。含热身练习，技巧讲解，旅游文本翻译练习。2学时。
第7讲： 旅游翻译技巧（三）： 仿译、正反译、减词、释义、意合、象形代译法、俗语翻译、专有名词翻译、重组调整、重复。含热身练习，技巧讲解，旅游文本翻译练习，2学时。
第8讲： 旅游翻译技巧（四）：重构、视角转换、简洁化、具体化、分清主从、替代、音译、略语复原、标准汉音、语态装换。含热身练习，技巧讲解，旅游文本翻译练习，2学时
第9-12周，旅游文本翻译，包括：
第9讲：旅游文本中的用词及其翻译：中英旅游文本用词的共同特点及其翻译，中英旅游文本用词的不同特点及其翻译。2学时。
第10讲：旅游文本的句式特点及其翻译： 英文旅游文本的句式特点及其翻译（简短句、祈使句、中文旅游文本的句式特点及其翻译。2学时
第11讲： 旅游文本的时态和语态及其翻译：英语旅游文本的时态和语态特点及其翻译，中文旅游文本的失态和语态特点及其翻译。2学时。
第12讲： 旅游文本中的修辞手法及其翻译：比喻、拟人、设问与反问、反复、夸张、引用、对仗及其翻译（2学时）
第13-16周，旅游翻译综训，包括：
第13讲：旅游文本中专有名词的翻译：纯地名、河流、山川、湖泊、岛屿等名称的翻译，景观标示翻译，活动名称翻译。2学时。
第14讲：中国菜肴翻译：中国菜系及中国菜的文化内涵，中餐菜单，菜肴直译、释义、归化、音译、异化加释义。2学时。
第15讲：旅游景点公示语翻译：公示语的定义和功能，旅游公示语的翻译原则，旅游公示语的文体形式及其翻译。2学时。
第16讲：旅游宣传资料翻译：自然景观、人文景观、热点城市、楹联诗歌。2学时。

2、实验、实习部分教学内容与要求：(各实验名称、实验类型（演示/验证/综合/设计）、学时数、内容提要、实验室是否开放；实习内容要点、实习天数、实习报告的撰写要求等。)
    
四、使用教材或主要参考书：（教材名称、主编人、出版社、出版时间及版次）
教材：
翻译专业本科生系列教材：《旅游英汉互译教程》 陈刚主编、上海外语教育出版社、2009年第一版，2011年重印。
主要参考书：
1. 《实用旅游英语翻译》（英汉双向）、彭萍编著、对外经济贸易大学出版社、2010年第一版。
2. 《旅游翻译理论与实务》 程尽能、吕和发主编，清华大学出版社，2008年第一版
3. 翻译专业本科生系列教材 《旅游英语导译教程》 陈刚主编，上海外语教育出版社，2010年第一版。
4. 翻译专业本科生系列教材：英汉-汉英 《应用翻译综合教程》 方梦之、毛忠明主编，上海外语教育出版社，2008年第一版，2010年重印。
5. 上海市高等学校教育高地项目 《旅游英语的语言特点与翻译》 丁大刚主编，上海交通大学出版社，2008年第一版，2011年重印。
6. 新世纪翻译学R&D系列著作，《翻译学入门》 陈刚主编。浙江大学出版社， 2011.
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Tourism Translation between English and Chinese

1. Basic information
Course code: 
Total teaching hours:   32, among which 32   hours for lectures.  
Credits: 2
Type of the course: elective
Teaching terms: autumn 
Owner of the course: Department of Foreign Languages, COHD 
Majors applicable: English Majors 
Prerequisites: Introduction to Translation, English-Chinese Translation, Chinese-English Translation
Person in charge of the course:  Wang, Zhifang
2. Course description 
Tourism translation between English and Chinese is an elective course in the undergraduate curriculum of English Studies. The main task is to learn the characteristics of cross-cultural communication in tourism English in the context of globalization, understanding the characteristics of the tourism translation, mastering the principles, methods and techniques for text translation of the tourism. To achieve these teaching goals, in order to train qualified tourism translators, this course insists a fine tradition in the translation theory, while actively adopting the concept of globalization (tourism) translation, which introduces the "tourist-orientation" of the international advanced management ideas to tourism translation. The main content of this course includes principles, methods and skills of tourism translation, and sorts of tourism text translation practices. In the teaching process, specifically, the students are required to combine tourism professional knowledge with the learning of translation techniques and skills. Through translating tourism text, such as travel brochures, the students are expected to learn the general characteristics of tourism texts, tourism translation purposes, principles, quality of translators, techniques and skills commonly used in tourism translation. They are also exposed to the study of words, sentences, tense and voice, rhetoric, proper nouns, and many other issues in tourism texts. After this course, the students should master the professional knowledge and skills of tourism text translation between Chinese and English. As one of elective courses for undergraduate students who are major in translation, this course promises professional knowledge and capabilities for their career development of tourism translator and lays a solid basis for their further studies.

3. Design of each teaching section
(1) The main contents of each teaching section, basic requirements, and teaching hours 
  This course is designed for 32 hours in-class study in 16 weeks, 2 hours per week. Overall teaching is divided into four parts: principles and methods of tourism translation, tourism translation skills, tourism and text translation, tourism translation of comprehensive training. Each part includes 4 lectures. Each lecture consists of three modules that are warm-up exercises, translation theory and methods of tourism, and translation training.  
Week 1-4: tourism translation principles and methods: 
Unit 1: Introduction to tourism translation: focus on the purpose of tourism translation between Chinese and English, the definition of tourism translation, the language features of tourism text, the general principles of tourism text translation, and the translator's requirements of professional tourism translation, as well as the introduction of the course teaching arrangements and assessment methods.  2 hours 
Unit 2: Tourism translation in the Context of Globalization: Translation and globalization, the globalization concept of translation, relationship of globalization, tourism, culture, and translation, the features of tourism translation in the context of globalization. 2 hours.
Unit 3: The standards and process of tourism English translation: This unit requires students to understand the characteristics of tourism English translation, and general translation. 2 hours.
Unit 4: Strategies and techniques for tourism text translation: application of three translation principles, characteristics (word, syntax and other features) of the English language in tourism text, general strategies for tourism translation (literally, annotation, amplification, omission, interpretation, Adaptation). 2 hours.
Week 5-8: Tourism translation skills 
Unit 5: Tourism translation skills (a): Adaption/Domestication, Adopting the Established Popular Translated Names, Alienation/Foreignization, Amplification, Annotation, Back Translation, Translation of color words, Combination, Compensation, Conversion. With warm-up exercises, lecture, and tourism text translation exercises, 2 hours.
Unit 6: Travel translation skills (b): Diction, Division, Following the Pronunciation of the Owners of Proper Names, Four-Character Phrases, Generalization, Hybridization, Hypotaxis, Information Restructuring, Insertion, and Inversion. 2 hours.
Unit 7: Travel translation skills (d): Loan Translation, Negation, Omission, Paraphrase, Parataxis, Pictographic Translation, Translation of popular sayings and proper names, reorganizing, and repetition. 2 hours. 
Unit 8: Tourism translation skills (d): Reconstructing, Shift of Perspective, Simplification, Specification, Subordination, Substitution, Transliteration, Turning the Abbreviation into its Complete Form, Using the Standard Pronunciation of the Chinese Character, and Voice Shifting. 2 hours.
Week 9-12, tourism text translation, including: 
Unit 9: Words in the tourism text, Translation of: the English and Chinese words in the tourism text and translation, the English text in terms of the different characteristics of tourism and its translation. 2 hours.
Unit 10: Sentences in tourism text, Translation of: the features of sentences in English and Chinese tourism text, and translate sentences in English and Chinese tourism text (short sentences, imperative sentences). 2 hours 
Unit 11: Tense and voice in tourism text, Translation of: Tense and voice in English and Chinese tourism text and its translation. 2 hours. 
Unit 12: Rhetoric in tourism text and the translation of: metaphor, personification, Rhetoric Question, repetition, exaggeration, citation, antithesis and its translation. 2 hours
Week 13-16: Comprehensive training of tourism text translation
Unit 13: Proper Noun in Tourism Text, Translation of: place names, rivers, mountains, lakes, islands, name translation, translation of the landscape mark the event title translation. 2 hours.
Unit 14: Chinese cuisine Translation: Chinese cuisine and Chinese food culture connotations, Chinese food menu, dishes literal translation, interpretation, Adaption/Domestication, transliteration, foreignization and interpretation. 2 hours.
Unit 15: Signs and Slogans in Tourist attractions, Translation of: The definition of functions of tourism signs and slogans, the principles for translation of signs and slogans, tourism publicity language problem in the form of translation. 2 hours.
Unit 16: Tour Brochures, Translation of: the natural landscape, cultural attractions, top tourist cities, couplets of poems. 2 hours. 

(2) The contents and requirements of the sections of experiments and internship: 
    

4. Teaching materials or references: 
 Textbook: 
Chen, G. (Ed.) (2009). Lvyou Yinghan Huyi Jiaocheng [A Coursebook on English and Chinese Tourism Translation]. Shanghai: Shanghai Foreign Language Education Press. 
References：
1. Peng, P. (Ed.) (2010). Shiyong Lvyou Yingyu Fanyi (Yinghan Shuangxiang)[Translation between English and Chinese in Tourism]. Beijing: University of International Business and Economics Press.  
2. Cheng, J. N., & Lv, H. F. (Eds.).Lvyou Fanyi Lilun yu Shiwu [Tourism Translation: Principles and Practices]. Beijing: Tsinghua University Press.  
3. Chen, G. (Ed.) (2010). Lvyou Yingyu Daoyi Jiaocheng [A Coursebook on English Guide-Interpreting]. Shanghai: Foreign Language Education Press. 
4. Fang, M. Z., & Mao, Z. M. (Eds.). Yinghan – Hanying Yingyong Fanyi Zonghe Jiaocheng [A Coursebook on Pragmatic Translation]. Shanghai: Foreign Language Education Press. 
5. Ding, D. G. (Ed.) (2008). Lvyou Yingyu de Yuyan Tedian yu Fanyi [The Characteristics of Tourism English and its Translation]. Shanghai: Shanghai Jiaotong Daxue Chubanshe [Shanghai Jiaotong University Press]. 
6. Chen,G. (Ed.) (2011). Fanyixue Rumen [A Beginner’s Guide to Translation Studies]. Zhejiang University Press.
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