公共关系学
1、 课程基本情况
课程编号：12130271
课程总学时：24
课程学分：1.5
课程分类：选修 

开课学期：秋季和春季
开课单位：人文与发展学院 科技管理系    
适用专业：全校各专业本科生
所需先修课：无
课程负责人：周津春
2、 课程内容简介
公共关系学是市场经济高度发展的产物，是一门举世公认的推动各行业发展而行之有效的新兴学科，是适用于高等院校人文社科类的公共选修课。公共关系学研究组织与公众传播沟通的现象、规律和方法，是社会组织为了塑造组织形象通过传播沟通手段来影响公众的科学与艺术。课程对公共关系的目的、手段、本质进行充分分析，学习重点在于不仅要掌握公共关系的相关理论，公共关系的基本要素，公共关系实施的程序，还要学会应用理论知识对公共关系实务进行深入分析。公共关系作为一门学科涉及多门学科的理论知识和多种实践技能的综合运用，包括传播学、管理学、礼仪学、心理学、广告学等非常广泛的知识内容，对于改善学生的知识结构和提高综合素质有良好的促进作用。 
三、各部分教学纲要

1.掌握：公共关系导论（公共关系的含义、特征及其功能），3课时。
2.了解：公共关系发展（公共关系的起源和发展史），2课时。
3.掌握：公共关系理论（公共关系的行为主体、对象、传播媒介与沟通原则及管理过程）,5课时。
4.应用：公共关系程序（公共关系调查、策划、实施、评估），3课时。
5.掌握：公共关系实务（新闻发布、日常接待、广告宣传、产品展示的等），3课时。
6.应用：公共关系礼仪（人际交往礼仪、公关礼仪），4课时。
7.应用：公共关系案例分析（危机公关等，讨论）,4课时。
四、使用教材或主要参考书：（教材名称、主编人、出版社、出版时间及版次）
公共关系学，于中涛、景庆虹，中国农业大学出版社，2011.5，第一版

公共关系学，李道平，经济科学出版社，2011.8，第四版
公共关系学概论，哈里森，经济科学出版社，2004.3，第二版
执笔人：周津春
审定人：

                                           2011年9月14日制定

Public Relations
1. Basic information

Course code: 12130271
Total teaching hours: _24__(Lectures).  

Credits: 1.5
Type of the course: elective
Teaching terms: spring and autumn 

Owner of the course:  Science and Technology Management Department, College of Humanities and Development Studies 
Majors applicable: All majors
Prerequisites: None
Person in charge of the course: Zhou Jinchun 

2. Course description 

    The Public Relations Science is the product of market economy development and is a universally acknowledged impetus of various professions but an effective emerging discipline. And it is a public selective course in literary society branch that is suitable for the institutions of higher learners. The Public Relations Science mainly about the research of the phenomenon of disseminate and communication between organizations and the publics. It’s also science and art which focus on the social organizations trying to portray their images to affect the public trough dissemination and communication method.   
The curriculum contents include full analyze of public relations’ goal, the method, the essence, etc. And the key lies in not only the basic correlation theories, fundamental elements, implementation procedures, but applications of theoretical knowledge to carry on the thorough analysis to the public relations practice. The public relations take a discipline to involve synthesis utilization of multidiscipline knowledge and practice skills, such as dissemination study, management science, the etiquette study, the psychology, the school of advertising and so on. Very widespread knowledge is taken in the curriculum aiming to improve students’ knowledge structure and the overall quality.
3. Design of each teaching section

	Section
	main contents
	basic requirements
	teaching hours

	1
	introduction
	grasping
	3 courses

	2
	development
	understanding
	2 courses

	3
	theories
	grasping
	5 courses

	4
	procedures
	practicing
	3 courses

	5
	practice
	grasping
	3 courses

	6
	etiquette
	practicing
	4 courses

	7
	case analysis
	practicing
	4 courses


4. Teaching materials or references: 

PUBLIC RELATIONS, Yu Zhongtao, Jing Qinghong, China Agricultural University Press, 2011 May, 1st Edition
PUBLIC RELATIONS, Li Daoping, Economic Science Press, 2011 August, 4th Edition
Written by: Zhou Jinchun
Authorized by: 

                                          Composed on 2011 Sep. 14th 
