社会心理学
1、 课程基本情况
课程编号：12113330
课程总学时： 48学时

课程学分：3.0学分
课程分类：必修           

开课学期：秋季          
开课单位：人文与发展学院社会学系    
适用专业：社会学
所需先修课：课程负责人：吴惠芳

2、 课程内容简介
    本课程属于社会学专业的必修基础课。课程的教学目的是通过学习本课程，期望学生能够掌握社会心理学的基本概念和理论，使其在进行社会学研究的同时，能够更好的理解社会现象和问题，尤其是当他们研究人的行为活动时，能够利用社会心理学基本的知识结合社会学的理论知识进行探讨和分析。

    课程的主要内容是介绍社会心理学的研究方法、社会认知、社会动机、社会态度及群体对个体的影响等方面的基本理论和概念。在教学过程中，社会心理学经典研究案例将被插入相关方面的理论知识介绍中，加深学生对理论的理解，增强他们应用理论知识解释社会行为和现象的能力。另一方面，本课程设计了教学实习环节，使学生在教师的指导下，进行一次微型的社会心理学研究，进一步加深他们对于理论知识的理解以及方法的运用。
三、各部分教学纲要

1、课堂讲授部分教学内容要点、基本要求及学时数等；

第一部分    社会心理学概论           6学时

本部分主要讲述社会心理学的发展历程、社会心理学在美国和亚洲及中国的发展情况、社会心理学的研究对象。

第二部分    社会心理学的研究方法    4学时

本部分介绍社会心理学的研究层次、研究过程、研究方法和研究过程中出现的道德问题。

第三部分    社会认知      8学时

本部分介绍社会认知三个环节的基本概念和基本内容：社会知觉、社会印象和归因。在第一节中，自我直觉和自我意识将被作为重点内容进行讲解。在第三节中，几个主要的归因理论及归因偏差将被讲授。丰富的案例和经典研究实验将被穿插在教学过程中。

第四部分    社会动机和社会行为    8学时
本部分通过介绍社会动机的基本理论，使学生了解社会动机的形成机制、社会动机与社会行为的关系。此外，侵犯动机和利他动机将作为重点内容介绍给学生，使学生了解侵犯行为和利他行为的行为过程。
第五部分    社会态度     6学时

本部分介绍社会态度的基本概念、社会态度的形成与改变及其影响因素以及社会态度和社会行为的关系或者说社会态度的功能。

第六部分    人际关系与人际沟通    4学时

本部分一方面介绍人际关系的相互依赖理论，人际关系中的自我暴露、亲密关系、权力的均衡等；另一方面，对于人际沟通的技巧、问题及解决方式等也将有所涉及。
第七部分    群体与群体行为      4学时

本部分介绍群体对个体行为的影响、群体绩效、群体决策以及群体互动等内容。
2、实验、实习部分教学内容与要求
实习内容：从课程所讲解的社会心理学的研究内容中任选一个方面，应用社会心理学的研究方法，按照社会心理学研究过程的要求，做一个小型/微型的社会心理学研究。

实习要求：学生4-6人一组，可自由组合，也可由教师随机分组，原则上要求男生女生交叉组合。研究选题要求具体、清晰，有研究设计阶段，研究报告需包含研究背景、文献/理论综述、研究设计、研究结果分析几个部分。
实习时间：实习占用8个学时的时间，其间教师和学生定期沟通和交流，解决学生的疑问和困惑，对学生的研究设计方案进行指导。

实习评分：实习成绩主要依据实习报告进行评定，占20%的总评成绩。如无特殊情况，同一小组成员的实习成绩相同。

四、使用教材
1． 教材

朱启臻等主编，2000，《社会心理学原理及其应用》，中国社会出版社。

沙莲香主编，2002，《社会心理学》，中国人民大学出版社。

2． 主要参考书

吴江霖等编著，2003，《社会心理学》，广东高等教育出版社。

理查德.格里格等著，王垒等翻译，2003，《心理学与生活》，人民邮电出版社。

戴维.迈尔斯著，乐国安等译，2006，《社会心理学》（第8版），人民邮电出版社。

执笔人：吴惠芳
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Social Psychology
1. Basic information

Course code: 12113330

Total teaching hours:  40  , among which  40 hours for lectures,  8  hours for experiments  
Credits: 3.0

Type of the course: Compulsory 
Teaching terms: Autumn 
Owner of the course: Department of Sociology, College of Humanities and Development Studies 
Majors applicable: Sociology
Prerequisites: 

Person in charge of the course: Wu Huifang

2. Course description 

As a required course for students majoring in sociology, it aims to introduce to students the basic research methodologies and theories of social psychology in a systematic way. With the implementation of research practice, students will learn how to apply the knowledge learned in this class to analyze life and people around them. The most important thing is that students will set up a good knowledge basis for their further study in sociology. In particular, the course will enhance students’ capacity in analyzing and understanding human behavior. 

The course introduces mainly research methodologies of social psychology, basic concepts and theories of social perception, social motives and behavior, attitudes and behavior, collective behavior and etc. Classical case studies will be presented to students thus to improve their understanding about theories. Meanwhile, social practice is designed for students, which is a mini research in social psychology and aims to enhance their skills of applying theories and methodologies of social psychology.

3. Design of each teaching section
3.1 Contents of lecturing 

Chapter 1: Introduction to social psychology (6 hours)

It mainly introduces the history of social psychology and its development in USA, Asia and China. The other focus is the introduction of research objects of this science.


Chapter 2: Research Methodologies (4 hours)

It introduces the levels and procedures of social psychological studies, main research tools and the ethic disputes/debates on its methodologies.


Chapter 3: Social Perception (8hours)

Three basic parts of social perception will be covered in this chapter: social cognition, social impression and social attribution. In the first part, self-perception and self-awareness is the focus; in the third part, several classical theories will be introduced. Rich cases and classical research experiments will be introduced to students.


Chapter 4: Social behavior and social motivations (8 hours)

Through explaining the 3 main schools of social motivation theories, students will learn about the formation mechanisms of social motivation, the connections between social motivation and social behaviors. Besides, they will also know about altruism and attacking motivations.

 
Chapter 5: Social Attitude (6 hours)
This chapter includes the basic concepts, formation and changes of social attitudes. Influential factors on social attitudes changes will also be covered. The more important part is the connection between attitudes and actions, or to say, the functions of attitudes.


Chapter 6: Interpersonal relationship and communications (4 hours)

On one hand, the inter-dependency theories, social exchanges and some Chinese theories on interpersonal relationship will be introduced, together with some basic principles in interpersonal relationship; on the other hand, theories and cases of interpersonal communications will also be covered.


Chapter 7: Social group and group behavior (4 hours)

Effects, effectiveness, group decision making will be introduced in this chapter. Meanwhile, some classical researches on group behavior will also be introduced to students so as to stimulate discussions and reflections. 

3.2 Basic requirements for research practices.

A research practice is designed for students, which occupies 8 hours of work. Students are required to form different groups with 4 to 6 people, and choose one topic by themselves in social psychology. They shall design the research by themselves by applying all what they have learned from the lectures. During the process, the designated lecturer is responsible to provide directions and consultancy through group discussions. In the end, student groups will present the research report in the class. The research practice performance will occupy 20% of the general performance marks. 

4. Teaching materials or references: 

Sha Lianxiang. 2002. Social Psychology. China Renmin University Press.

Wu Jianglin et al. 2003. Social Psychology. Guangdong High Education Press.

Richard Grrig et al. 2003. Psychology and Life. Translated by Wang Lei et al. People’s Post Press.

David Maxwell. 2006. Social Psychology. Translated by Le Guoan et al. People’s Post Press. 
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